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Serving as the Regional Connector

> Sharing ldeas
> ldentifying Gaps

Ten Counties.
One Upstate.

> Increasing Efficiency

Stronger Together.

> Creating Regional Networks &
Cross-Jurisdictional Solutions
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TATT’s Role in The Upstate

Connecting Regional Stakeholders to Build
Collective Capacity Around Key Upstate Issues
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UPSTATE

Working Together for Our
Physical & Economic Vitality
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Regional Forum Series

» Started in 2012
» April 27, 2017 - Building Global Fluency in the Upstate

» May 25, 2017 — Shaping Our Future Analysis Unveiling

» September 28, 2017 — Culture Counts

» November 16, 2017- Celebrating Successes: Great Things Happening
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United States Population Growth

¥
The Emerging Megaregions

> U.S. will add 100 million
new residents by 2050
with 70% projected for
these 10 megaregions

> Piedmont Atlantic is
third largest megaregion
economy in the U.S.
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2040 Upstate Growth Projections

+20%

Cherokee

+13%

Upstate Population
2015 Population: 1,420,000
2030 Projection: 1,620,000
2040 Projection: 1,742,000

2010-2015: +64,000

2016-2040: + 322,000
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Key Question:

Is the Upstate positioned to SHAPE future growth
instead of BEING SHAPED by that growth?
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Studying & Discussing Growth in the Upstate

2008 - Strom Thurmond Land Use Study 5S4
2009 - Upstate Reality Check

2011 - Shared Upstate Growth Vision
2014 - Comprehensive Plan Review

2015 - Shaping Our Future Speaker Series
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Concerns About Land Consumption

In 2000, 643,000 acres in the Upstate had been
developed. Projection for 2030 is 1.7 million acres

B Amount of land use is
appropriate

m Reduce land use by 20%

= Reduce land use by 40%

m Reduce land use by 60%

m Reduce land use by 80%

81% of survey participants called for some

1@ reduction in land consumption over next 20 years
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Shaping Our Future Analysis Supporters

Shaping Our Future
Consortium:
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Ten Counties. One Upstate. Stronger Together.
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Other Funding Partners
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Speaker Introduction

¥

Andrea Cooper
Executive Director
Upstate Forever

UPSTATE
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Shaping Our Future Growth Alternatives Analysis

Our Future

Upstate South Carolina



About the Project: Study Area

« One Region (5,997 sg. mi.)

« Counties (10)

« Cities & Towns (62)

« Council of Governments (3)
« Utility Service Providers

* Colleges & Universities

« Business & Developer Interests

Anderson

2 S

’g Abbeville

* Regional Advocacy Groups

« Metropolitan Planning Organizations (3) County
« Other Special Interests

1,421,138 Residents



About the Project: Growth Alternatives Analysis
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About the Project: Case Studies

» Woodruff Road: What Worked &
oodru Oad. a orke
What Did Not?
In 2006 and 2009, the City The planning never stops for Trailblazer Park is a performing
H completed downtown streetscape Travelers Rest. They are currently arts and cultural center that
« Economic Value of Protected Open e et T e
key streetscape improvements for Ponsett Highway, they're Farmers Market, an open-air
needed to create a safer, neanng complebon of a new amphitheater, and numerous
v e friendly
Space & Local Water Resources = e e e
# 7 2 regularly with developers. Based on to Verdae Boulevard, where a was a collaborative effort,
. Rogy) on the amount of commercial large, neotraditional development receiving input from a number of
° H development being planned, was planned, The cost estimate stakeholders, including Greenville
OI I Ie re erences Or a angl ng MPO staff recognized that the for the new two-lane road was County, the Greenville-Pickens
S five-lane corridor would be quickly projected to be $12 million. This Area Transportation Study
- - f overwhelmed by the additional cost did not include the purchase (GPATS), the South Carolina
D e m 0 r a h I C & L I fe St I e < traffic. In 2004, traffic volumes on of right-of-way. Because the region Department of Transportation, and
y :’:"'« 5 Woodruff Road near Hendrix Drive had many other unmet needs, representatives from a number of
s were 33,500. Modeling of traffic MPO staff felt that it was not in the real estate developments.
a‘é volumes predicted annual average region’s best interest to purchase
g daily traffic counts (AADT) would the right-of-way (at about $15 per The plan addressed the regional
. % % increase to 45,000, which was well square foot). They believed that context of Woodruff Road, access
[ ] WO r I n g F a r l I I S & L O C a F O O 2 '*,,/ above capacity for the corridor. the developers should donate the management strategies, specific
P % right-of-way instead. The majority interchange modifications, and
o e Wooartt R4 MPO staff proposed meetings with of the developers were opposed to land use considerations. Finally,
& the City of Greenville planning the proposed parallel road. because of the goal to develop
S ys t e I I l S Travele and economic development staff recommendations that were both
7 and the major developers along While the “Woodruff Road functional and implementable,
» the corridor. They had idenfified Parallel Route” ranked first in the the report concluded with funding
a feasible route for a parallel region in the 2007 Long Range strategies. The recommenda-
road that would access the back Transportation Plan, opposition tions in the plan, however, were
[ ] Preferred Develo ment Patterns the open sides of the Woodruff Road from the developers and a lack not binding and many were not
) businest Whether you live in Greenville or additional traffic. The corridor was was widened from two lanes to developments and could bring of support from the City resulted followed.
popular simply visit the area from other quickly transitioning from rural to five, and a suburban thoroughfare circulation improvements to the in the project being listed in the
? of this or parts of the Upstate, you are suburban. was born. corridor. The new road would also “unmet needs” section of the plan. Of the near-term recommen-
O O O S e S ingandi most likely familiar with Woodruff connect a number of dead-end Traffic along the corridor continued dations for I-85/Woodruff Road
" and the ( Road. With a large amount of During the transition, most of the In 2004, 2 major new retail culs-de-sac and provide options toincrease, no longer confined (considered at the time to be one
Trail (SR retail development, interchanges area’s commercial development power center, The Shoppes at for local traffic to avoid Woodruff. only to rush hour. to three years out), the only one
for both -85 and 1-385 and unfil was happening along Laurens Greenridge, was developed The new road would be two lanes, that was immediately addressed
. . Even bel recently, no paralle! road to divert Road, west of Woodruff Road. between -85 and |-385. The parcel with turn lanes at intersections. In 2007, the Woodruff Road was to extend “the monolithic
° Tr an S I t I n U r b a n & S u b u r b an everthe oy ot traffc, it has become Woodruff Road was stil had excellnt regonal acoess, but There would also be a two-lane Corridor Study was iniiated concrete island at the southbound
20005 w to many the poster child for traffic considered to be a residential improvements to local access and bridge to fly over I-85 to continue by the City of Greenville. It entrance ramp to prohibit through
efforts 5 congestion in the Upstate - and area with a few industrial uses. circulation proved difficult. The
In 2003, how not to grow and evolve. However, despite the residential addition of 500,000 square feet
L a n d S C a e S market 3 zoning, developers were eager to of retail exacerbated the traffic
Fecomm Woodruff Road began as a take advantage of the residential congestion along Woodruff.
an aban( two-lane rural state road serving growth by providing shops At the time of the 2007 study, there were more than u
ed econt residential traffic. In the 1960s, and restaurants to the growing In 2005, the Greenville 120 curb cuts and 17 fraffic signals between Verdae 1 E ﬁ« -
. industrial uses developed, but population. Metropolitan Planning Boulevard and SC 14 -a span of less than four * )
° traffic remained moderate. In Organization (MPO), which later miles. The congestion on the road had led to safety
C C e S S O u C a I O n y e r u e 0 S 1978, the Greenville Mall opened, In the late 1990s, Wal-Mart became the Greenville Pickens concerns for both drivers and pedesrians. The —~r "
bringing additional traffic to the and Sam’s Club opened on the Area Transportation Study stated goals of the plan were:
- . corridor and spurring residential former site of General Electric, (GPATS), began putting together
Of S C h O O I - S I tl n growth. In the early 1980s, the adjacent to 1-385. Additional big recommendations for the City of
extension of 1-385 and -85 box commercial developments Greenville, including strategies
provided additional access to the followed, abandoning their Laurens for Woodruff Road. At that fime,
region, spurring new residential Road locations. With the growing City economic development
. development and bringing commercial presence, the corridor staff and planners were meeting
 The Intersection of Land Use
1

Communities & Social Equality
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The Shaping Our Future Initiative Assumes...

Population in the Upstate will continue to grow.

Doing nothing to prepare for future growth does
not mean that the Upstate will stay the same.

Decisions made today will have an impact on the
Upstate long into the future.

Understanding, exploring and measuring the trade-offs of
different growth options will help our residents and leaders
make more informed decisions about the future.




The Trend Trajectory

« Low-density, single-use development
patterns throughout the region

» Outward expansion of infrastructure
(roads, water, sewer, schools, parks,
etc.) to serve newly developed areas

» Reliance on cars for most trips in the
region (very little regional bus
service)

* Rapid loss of the rural landscape
(including farmland and forested
areas) to accommodate new
neighborhoods, commercial centers,
office complexes and industrial uses




The Trend Trajectory

« Low-density, single-use development
patterns throughout the region

» Outward expansion of infrastructure
(roads, water, sewer, schools, parks,
etc.) to serve newly developed areas

» Reliance on cars for most trips in the
region (very little regional bus
service)

* Rapid loss of the rural landscape
(including farmland and forested
areas) to accommodate new
neighborhoods, commercial centers,
office complexes and industrial uses

The scenarios created for the Growth Alternatives Analysis are hypothetical futures
illustrated by conceptual maps created by the consultant for modeling purposes only.



- The blueprint for the T€ZION "Su
trend development growth
=~ pattern is contained in the
plans, programs and
ordinances of government,
local market demands,
~ & available investment capital,
Yot "_;-> and developer Interests.
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The Region’s Call to Action

“We do not want to see our region become Greater
Charlotte or Greater Atlanta in the future because
these places suffer from the ills of rapid, low-density
and decentralized growth patterns: rapid loss of rural
and agricultural lands, legendary traffic congestion
Issues, skyrocketing housing costs, schools operating
over their intended capacity, poor air quality, and
expensive Infrastructure projects deemed necessary to
reactively manage compounded growth problems.”




What's the difference between
Greenville and Atlanta?

We'll give you a couple of hours
to think about it.

THRIVE

DOWNTOWN GREENVILLE SC
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Trend Growth Scenario

<X

Corridors Growth
Scenario

Rural Village
Growth Scenario



The Trend Development Scenario

« Low-density, single-use development
patterns throughout the region

» Outward expansion of infrastructure
(roads, water, sewer, schools, parks,
etc.) to serve newly developed areas

» Reliance on cars for most trips in the
region (very little regional bus
service)

* Rapid loss of the rural landscape
(including farmland and forested
areas) to accommodate new
neighborhoods, commercial centers,
office complexes and industrial uses

The scenarios created for the Growth Alternatives Analysis are hypothetical futures
illustrated by conceptual maps created by the consultant for modeling purposes only.
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The Compact Centers Scenario

* New growth is focused in compact,
walkable growth centers identified
throughout the region.

 Daily travel needs are primarily served by
walking, biking or transit within, and
between, nearby growth centers. Roads
are still important to connect centers.

» Mixed-use growth centers provide
opportunities to link jobs and housing in
close proximity.

« An abundance of open space surrounding
the identified centers offsets higher
densities and less private open space in
the urban environments.

The scenarios created for the Growth Alternatives Analysis are hypothetical futures
illustrated by conceptual maps created by the consultant for modeling purposes only.



Compact Centers
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The Rural Villages Scenario

* New growth is focused in compact,
walkable activity centers identified
throughout the region.

« Daily travel needs in the activity centers
are served by walking, biking, transit and
cars. Roads or transit routes connect all
three growth center classifications.

« Mixed-use activity centers (especially
metropolitan and regional centers)
provide opportunities to link jobs and
housing in close proximity.

» Green infrastructure inside the centers
(parks, greenways, etc.) and an
abundance of open space surrounding
the centers offset higher densities and
less private open space in the urban

environment. The scenarios created for the Growth Alternatives Analysis are hypothetical futures
illustrated by conceptual maps created by the consultant for modeling purposes only.
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The Growth Corridors Scenario

* New growth is focused into compact,
walkable activity centers and strategic growth
corridors.

« Daily travel needs in the activity centers are
served by walking, biking, transit and cars.
Roads or transit routes connect all four
growth center or node classifications.

» Land outside growth centers or strategic
corridors is reserved as open space,
farmland, forested areas or rural living areas.

» Targeted investment in premium transit (bus
rapid transit) and/or highways (interstates or
limited access freeways) connect the growth
centers and development nodes.

The scenarios created for the Growth Alternatives Analysis are hypothetical futures
illustrated by conceptual maps created by the consultant for modeling purposes only.
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How Are The Scenarios Different?

Water
Service
Areas

Land Use
Patterns &
ESIES

Sewer
Service
Areas

Number &
Type of
Activity
Centers

Home
Choices

Road
NEW I

Development
Status




How Are The Scenarios Different? Land Consumption

Total Land Area Developed in the Upstate by Modeled Land Use Category
(Statistics Reported in Square Miles)

2000 -

Total
1,6445

1500

® Rural Living
W Suburban Neighborhood Detached
B Suburban Commercial
M |ndustnial
W Suburban Neighborhood Attached
W Suburban Mixed Use
Suburban Office
B Urban Center
B Urban Residential

1000

500

Existing Trend Compact Rural Villages Corndors
Scenario Growth Scenario Scenario
Scenario




How Are The Scenarios Different? Land Consumption

New Land Consumed to Accommodate Future Growth at 2040

1000

919.8

8001 Land Consumed by Development (Net

Change) (Square Miles)

600

400

200

Trend Compact Rural Villages Corridors
Scenario Growth Scenario Scenario Scenario



How Are The Scenarios Different? Return-on-Investment

Comparison of Costs & Revenues that Generally Impact Federal, State & Local Government Budgets
(Water, Sewer, Roads, Transit & Safety)

$700.0

$648M ..
() Anticipated Cost-to-Serve

‘ Anticipated Revenue

$600.0
$500.0

$400.0

$319M $320M
329M $312M $309M

oo 5258 $293
$200.0
$100.0

$0.0

Trend Scenario Compact Growth Scenario Rural Villages Scenario Corridors Scenario

0.51 1.21 1.09 1.04 ROI Index (Revenue / Costs)
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Fiscal Meets Physical Planning: Urbans3

The Economics of Land Development Patterns Joseph Minicozzi, AICP
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Pack Square, looking East, Asheville, N. C,
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During the 1920’s

Asheville grew by 20% population/year
Second largest city in NC,
(larger than Charlotte!)

Achieved the highest debt per capita in
the entire US

City thought it had $5M in bank, but
when the audit on the bank happened, it
was discovered to only be $18,000

3 days after the elected officials were
Indicted, the Mayor committed suicide
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Asheville has squandered fabulous sums. ey . } -'{ i | /’ t
They’ve flung away the earnings of a lifetime. hy = ) TR
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They’ve mortgaged those of a generation to come.
They have ruined a city,

and in doing so,

Thomas Wolfe
have ruined themselves, their children, and their children’s children.

Author (1900-1938)
You Can’t Go Home Again
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The Decline Began in the 50’s & 60’s

Development outside of downtown was encouraged by the new expressways.
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In the 70’s and 80’s our downtown died

GOING OUT OF
BUSI'NESS
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In the 70’s and 80’s our
downtown died.

GOING “UUT OF

BUSINESS

Asheville’s de facto motto was:

“That will never work here - don’t even try.”



Julian Price
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takes root in Asheville

E Community gardening

The Public Service Building

The Laughing Seed
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Asheville CBD Taxable Value
$1B

$500M

$0
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Asheville CBD Taxable Value
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BLUEPRINT OF CITY HALL

THE INCUMBENTS: WHY SHOULD WE VOTE AGAINST THEM?

The decade of the 80's was controlled by the incumbents
Bratton, Frank, Price, and Michalove.

During their tenure, we have witnessed the following:

. Personal income has decreased.

1DON'T UNDERSTAND ~~
. Property taxes are at an all time high. In 1990 these four WE DID THIS FOR OUR:
council members wvoted for a 16% increase in personal

property taxes.

THE BURDENS OF POOR DECISIONS ARE . In 1981 water was at the top of their list of priorities. In
BECOMING UNBEARABLE! ) 1991 water remains at the top of their list.
Parking Garages 4.5 Million & Climbing " massie. ameraton duting e pom 1y 4% 1
Pack Square Projects 10.0 Million & Climbing - _— sovel _— cend o
Wall Street Project ' 1.8 Million & Standing Empty - SEEUIEE ) SRS G G
New Garage for Garbage Trucks 5 Million Plus sewer, and sueetsfor our ciizens.
_ Clty Hall Beautification Pl'OjECt_ gl 8 Milion . Fewer jobs for our residents.  We have lost good sound industries such as Burlington,

26.1 Million & Climbing Sayles, Kellwood, Girmes and Stencil, not to mention 3000 jobs at Enka.
In 1990 Asheville City taxes werow - ' © 7. Enormous  waste of city tax dollar and manpower within the fire department (i.e.; fire

trucks being routed to fender benders, etc.).

2 Million Dollars

to help pay for these projects for Tarmoll in the City Schoal S The anly voi Teats b bhroush
R . Turmoil in the City School System. e only voice city residents have is through our vote
Downtown Dignitaries. - far Asheville City Council.

. Downtown parking fiasco. Millions of dollars wasted on unused parking decks.

These are just a few of the failed policy decisions supl?qrted by the (?ld . Community favoritism, Certaln communties bave been fgnocad fat 100 long wile othes
Council. The taxpayers can no Iionger afford the policies of the 80’s. have been given the royal treatment.  This cannot be tolerated.  All city areas are entitled
Here are your choices on November 5TH - to all city services.
You May Votc For ]

® Gene Ellison - 2 year Incumbent ®  Bill Moore - 2 year Incumbent VOTE OUT THE POLICY MAKERS OF THE 80'S.
® Chris Peterson - Fresh New ldeas ®  Carr Swicegood - Fresh New Ideas

- ield - h Idea;
e ey e e 1y e s THEY'VE BEEN IN CHARGE TOO LONG!

SHOW YOUR SUFFORT FOR A NEW CITY COUNCIL.
DISPLAY THIS POSTER iN YOUR CAR, YOUR WINDOW, OR YOUR YARD.

PAID FOR BY: CITIZENSFOR A NEW CITY GOVERNMENT, DOROTHY F. WORLEY, TREASURER

Pl FOR BY THE CITIZENS TO ELECT A NEW CITY GOVERNMENT




Asheville CBD Taxable Value

$1B

renovation

$500M

$0

1991 2000 2007 2010 2013



ifyou cant measure It,
you cant
manage it.

Mayor Michael Bloomberg
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Joe Biden

United States Vice President
Late Show:; 12/6/2016



Ted Turner




Ted Turner
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Land Proauction
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Today the
building is valued
at over

$11,000,000

an increase of

over 3,500%

in15 years

The lot is less
1/5 acre

For 40 years this
building remained
vacant...... its tax value
in 1991 was just over

$300,000



Walmart

34.0 Acres 0.19 Acres 0.13 Acres
220,000 sf Building 94,000 si. Bld 1unit (2 people + 2 dogs)
$20,000,000 Tax Value $11,000,000 Tax Value $232,000 Tax Value



Walmart

34.0 Acres 0.19 Acres 0.13 Acres
220,000 sf Building 94,000 si. Bld 1unit (2 people + 2 dogs)
$20,000,000 Tax Value $11,000,000 Tax Value $232,000 Tax Value




Walmart

34.0 Acres
220,000 sf Building

$20,000,000 Tax Value

0.19 Acres 0.13 Acres
94,000 sf. Bld 1unit (2 people + 2 doys)
$11,000,000 Tax Value $232,000 Tax Value

Property Taxes/Acre

$19,542



Walmart

34.0 Acres
220,000 sf Building

$20,000,000 Tax Value

Property Taxes/Acre

$6,500

0.19 Acres 0.13 Acres

94,000 st. Bld 1unit (2 people + 2 dogs)

$11,000,000 Tax Value $232,000 Tax Value
Property Taxes/Acre
$19.542



Walmart

34.0 Acres
220,000 sf Building

$20,000,000 Tax Value

Property Taxes/Acre

$6,500

0.19 Acres 0.13 Acres

94,000 sf. Bld 1unit (2 peonle + 2 doys)
$11,000,000 Tax Value $232,000 Tax Value
Property Taxes/Acre Property Taxes/Acre

$634,000 $19,542
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34.0 Acres 0.19 Acres IR 0.13 Acres

220,000 sf Building 94,000 sf. Bld 1unit (2 people +2 dogys)
$20,000,000 Tax Value $11,000,000 Tax Value $232,000 Tax Value
Property Taxes/Acre Property Taxes/Acre Property Taxes/Acre

$6,500 $634,000 $19,542



Property + Retail Sales Taxes

$/77,000,000

$6 y 500 Total Property Taxes/Acre $634,000 Total Property Taxes/Acre
$3,300 to the City $330,000 to the City



Property + Retail Sales Taxes

$/77,000,000

$0.0775 Sales Tax
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$6 y 500 Total Property Taxes/Acre $634,000 Total Property Taxes/Acre
$3,300 to the City $330,000 to the City



Property + Retail Sales Taxes

$/77,000,000
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$6 y 500 Total Property Taxes/Acre $634,000 Total Property Taxes/Acre
$3,300 to the City $330,000 to the City



Property + Retail Sales Taxes

Total Taxes/Acre to the City Property Taxes/Acre to the City

$50,800 $330,000



Property + Retail Sales Taxes

Total Taxes/Acre to the City Total Taxes/Acre to the City

$50,800 $414,000



200 johs on 34.0 acres 14 jobs on 0.19 Acres

5.9 3.7



Asheville Walmart
Urban@ ' sheville Walmar

Land Consumed [Acres):

Total Property Taxes/Acre: S 6,500
City Retail Taxes/Acre: $41500
Residents per Acre: 0.0

$634,000
S 83,600
90.0

3.1
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How do you compare cars?

Toyota Prius
571 miles per tank
Ford F150 Lariat LTD

648 miles per tank

1955 BMW Isetta
245 miles per tank

Bugatti Veyron SS
390 miles per tank

Rolls-Royce Phantom Drophead

380 miles per tank



How do you compare cars?

Toyota Prius
571 miles per tank
Ford F150 Lariat LTD

648 miles per tank

1955 BMW Isetta
245 miles per tank

Bugatti Veyron SS
390 miles per tank

Rolls-Royce Phantom Drophead

380 miles per tank



How do you compare cars?

Toyota Prius

51/48 mpg
Ford F150 Lariat LTD

13/18 mpg

1955 BMW Isetta
50/70 mpg

Bugatti Veyron SS
8/14 mpg

Rolls-Royce Phantom Drophead

11/18 mpg



How do you compare cars?

Toyota Prius

51/48 mpg
Ford F150 Lariat LTD

13/18 mpg

1955 BMW Isetta
50/70 mpg

Bugatti Veyron SS
8/14 mpg

Rolls-Royce Phantom Drophead

11/18 mpg
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$225

$150

$75

$0

County Property Taxes/Acre Urban

Joseph Minicozzi, AICP

Ratio Difference of 60 City Sample Set, in 21 States (+ a Province)

B Residential $274OO
. Commercial
. Mixed-Use

$1.00

County S-F City S-F Walmart Mall or strip Mixed-Use Mixed-Use Mixed-Use

(2 Story) (3 Story) (6 Story)



In God we trust:
gueryone else,
bring data. ’

Mayor Michael Bloomberg
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lan McHarg

Design With Nature
1969







R acta. e Streets - Infrastructure

“..when you least expect it, you see a crack open and a different city appear.”
Italo Calvino
Invisible City

Hydrology



What are the numbers for Buncombe County?

N-662

GREETINGS




Total Tax Value ($)

- not taxable
I < 160,000

I 150,001 - 430,000
I 430,001 -1M
1M -25m

Il 25m-5.5M
Il 55v - 10m

I s10M- $17M
B 17w - 33m

[ 33m - 76Mm

>76M

Total Taxable Value

Buncombe County, NC

Biltmore Estate



Value per Acre ($)

- not taxable
I < 170,000

I 170,001 - 420,000
I 220,001 - 760,000
Il 760,001 - 1.2M
Bl 12m -2m

B 2M - 3.5M

B 35M -6.2m
B 6.2m - 12m

[ 12m-20M

[ >20m

Taxable Value per Acre

Buncombe County, NC

Biltmore Estate



Value per Acre ($)

- not taxable

I < 170,000
I 170,001 - 420,000
I 220,001 - 760,000

Taxable Value per Acre B 760,001 . .2
Buncombe County, NC [ B 2™ -2m
l B 2v - 3.5M

|| B 35m-6.2m

| , B 6.2M - 12m
[ 12m-20m
[ >20m

Black Mountain

Biltmore Estate

Biltmore Park



What are the numbers for the Upstate?




|Urban8

Regional Municipalities
10-County Study Area




Regional Municipalities
10-County Study Area

|Urban8

Anderson County

Greenville County




Urba

Total Tax Value
Anderson County, SC

Total Tax Value ($)

| tax-exempt
B < 100,000

[ 100,001 - 300,000
300,001 - 500,000
500,001 - 800,000
800,001 - 1,300,000
1,300,001 - 1,900,000
~1,900,001- 2,900,000
[ 2,900,001 - 4,300,000
I 2,300,001 - 7,000,000

I > 7,000,0000



Urban3)|

Tax Value per Acre
Anderson County, SC

Value per Acre ($)
- tax-exempt

I < 100,000

" 100,001 - 300,000
300,001 - 500,000
500,001 - 800,000
800,001 - 1,300,000
1,300,001 - 1,900,000
1,900,001- 2,900,000

I 2,900,001 -4,300,000

B 4,300,001 -7,000,000

I > 7,000,0000



Tax Value per Acre
Anderson County, SC

Urban3)|

Value per Acre ($)

tax-exempt

I < 100,000

[ 100,001 - 300,000
300,001 - 500,000
500,001 - 800,000
800,001 - 1,300,000
1,300,001 - 1,900,000
1,900,001- 2,900,000

I 2,900,001 - 4,300,000

I 2,300,001 - 7,000,000

I > 7.000,0000



Tax Value per Acre
Upstate Typologies

Urban3)|

City of Greenville, SC

Value per Acre ($)

tax-exempt

I < 100,000

[ 100,001 - 300,000
300,001 - 500,000
500,001 - 800,000
800,001 - 1,300,000
1,300,001 - 1,900,000
1,900,001- 2,900,000

[ 2,900,001 - 4,300,000

I 4,300,001 - 7,000,000

I > 7.000,0000




Value per Acre ($)

- tax-exempt
B < 300,000

[ 310,000 - 810,000
820,000 - 1,600,000
1,700,000 - 2,900,000
3,000,000 - 4,400,000
4,500,000 - 6,800,000
6,900,000 - 10,000,000

[ 11,000,000 - 17,000,000

R H S, I 18,000,000 - 31,000,000
IS4 _1- . Tl < I > 31,000,000
AT ERTS b HESS :
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Downtown Greenville, SC| & mee 0 =8 ‘Colnty: 479,900 acres =<+ - 9
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Value per Acre ($)

- tax-exempt
B < 300,000

[ 310,000 - 810,000
I 820,000 - 1,600,000
1,700,000 - 2,900,000
3,000,000 - 4,400,000
4,500,000 - 6,800,000
" 6,900,000 - 10,000,000
I 11,000,000 - 17,000,000
I 18,000,000 - 31,000,000

B > 31,000,000




Value per Acre ($)

- tax-exempt
B < 300,000

[ 310,000 - 810,000
820,000 - 1,600,000
1,700,000 - 2,900,000
3,000,000 - 4,400,000
4,500,000 - 6,800,000
6,900,000 - 10,000,000

I 11,000,000 - 17,000,000

I 18,000,000 - 31,000,000

B > 31,000,000
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Value per Acre ($)

- tax-exempt
B < 300,000

[ 310,000 - 810,000
I 820,000 - 1,600,000
1,700,000 - 2,900,000
3,000,000 - 4,400,000
4,500,000 - 6,800,000
" 6,900,000 - 10,000,000
I 11,000,000 - 17,000,000
I 18,000,000 - 31,000,000

B > 31,000,000




Urban

Tax Value per Acre
Greenville Commercial Corridors

County Property Tax/Acre

Downtown Greenville

Woodruff Rd $3,495/acre

HaywoodRd|  $2,583/acre

Laurens Rd ] $1,632/acre

Wade Hampton Bivd | $1,411/acre
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Cherrydale Point
$891,638/acre
Walmart Woodruff Rd
$773,156/acre




Regal Cinemas l
Shops at Greenridge $2,089,550/acre
$947,138/acre




18 S Main St
$30,180,617/acre

111 E McBee Ave
$57,575,934/acre




2.3 acres of 18 S Main would
equal property tax production of
entire 73-acre Greenridge
Cluster

Greenridge Cluster
$947,138/acre

18 S Main St
$30,180,617/acre

.....




Urban®

Development Productivity
Greenville, SC

land consumed (acres)



Development Productivity
Greenville, SC

Urba&@
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Downtown Greenville 'S‘Qi
land consumed (acres)

county property taxes / acre

$3,495 KL Ry



Urban3)|

Development Productivity
Greenville, SC
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Downtown Greenville 5

Woodruff RoadiGe

TRy A
‘ o
= -

land consumed (acres)

county property taxes / acre

$3,495 KL Ry

total sales tax / acre*

$74,747 $222,909



Urbangﬁ

Development Productivity
Greenville, SC

: : G" —
town Greenville e

land consumed (acres)

Down

695

county property taxes / acre

$3,495 KL Ry

total sales tax / acre*
$74,747 $222,909

jobs / acre

24.5 73.1



Urband

Tax Value per Acre
Anderson County, SC

Value per Acre ($)

tax-exempt

I < 100,000

" 100,001 - 300,000
300,001 - 500,000
500,001 - 800,000
800,001 - 1,300,000
1,300,001 - 1,900,000
1,900,001- 2,900,000

[ 2,900,001 - 4,300,000

I 4,300,001 - 7,000,000

I > 7,000,0000




Tax Value per Acre
City of Anderson, SC
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Value per Acre ($)
. tax-exempt

B < 100,000

= 100,001 - 300,000
300,001 - 500,000
500,001 - 800,000
800,001 - 1,300,000
1,300,001 - 1,900,000
1,900,001- 2,900,000

[ 2,900,001 - 4,300,000

B 4,300,001 - 7,000,000

I > 7,000,0000
- \_‘17\




Tax Value per Acre
Downtown Anderson, SC

R e
EL™ of

L T
2 S BN

BT

Value per Acre ($)
. tax-exempt

B < 100,000

= 100,001 - 300,000
300,001 - 500,000
500,001 - 800,000
800,001 - 1,300,000
1,300,001 - 1,900,000
1,900,001- 2,900,000

[ 2,900,001 - 4,300,000

B 4,300,001 - 7,000,000

B > 7,000,0000

\_‘5\




Urbans)

Tax Value per Acre
City of Anderson, SC

Downtown Pool Hall & Cigars
$10,976,013/acre

Channel 7 News Building &=
$8,252,984/acrefEs

tlliar® |
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Tax Value per Acre
City of Anderson, SC

Urban3

Miracle Mile
$369,383/acre

Target / Michaels
$842,116/acre




Tax Value per Acre
City of Anderson, SC

Urban

2.3 acres of Mellow Mushroom
would equal property tax
production of 30-acre Target /
Michael's Cluster
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GOVERNMENT

Budget

State of Lousiana

nvoice for Services
Bied to Lat. Par. Govt.

Services Rendered:
Not expected, wanted,
requested, or necessary

Floods, hurricanes.
Just when we thought
we were safe . . .

i
Ng together to |
a consolidate govemrr';%rn'?for

% the benefi of our Citizens

Lafayette Parish
Taxpayer

‘lltls déjé Vu aII Over again” - Yogi Berra



property tax per acre

Property Taxes Per Acre
Lafayette Parish, LA
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Network Distribution Methodology

Lafayette Parish, LA

Urban3

Iﬁ - —
Ly

T 7‘1 :

‘i _il_h = ! n | . . . .
L = i , ThIS IS the relative necessity of all
[E ' trips in the network.

5l l;{__“
Rl =k
& = i é
TR
System Weighted

* Computer simulation
Source: LCG/LUS/MPO



Urban@

Accumulated 50 Year Total
(2015) Lafayette, LA

$55,585,797

Capital Revenue

($990,281,226)
Road Cost



Urbang

Accumulated 50 Year Total
(2015) Lafayette, LA

This is
committed to
debt service

$55,585,797

Capital Revenue

($990,281,226)
Road Cost



Jared Bellerd

Lafayette Coucilman



“IU's not where you live: There is no such thing as an infrastructure fairy.
il’S Wllal VIIII hﬁliﬂ\lﬂ." Kevin Blanchard

Jal’ed Bellerd World’s Greatest Public Works Director

Lafayette Coucilman



Urbang

Expense and Revenue Ratio
Lafayette Parish, LA




Urbang

Expense and Revenue Ratio
Lafayette Parish, LA
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5 | Operating Expense Ratio
g Lafayette Parish, LA
Downtown
Mall

i




Lafayette Parish, LA

Operating Expense Ratio (Total)

Cueqin
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Population Feet of pipe/person Fire Hydrants/1,000 people

Source: Sanborn Maps and LCG Records
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Your Median Household income

390%

Feet of pipe/person

A

0,

J.
2,140%

160%

Source: US Census Bureau and Stanfrod University adjusted to 2015 net present value.
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What are the numbers for St. Joseph’s County?

INDIANA

MI TEICH & €O, INC .







Infrastructure Mapping
South Bend, IN

Urban3

South Bend Populatio
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Pipes and People Indexed to 1890 | Pipe Analysis

South Bend, IN

i\ 2wy Pipe (1890= 1.0)

== ew People (1890 =1.0)
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Pipe Analysis

South Bend, IN







Greenville

Net ROI

I 909,000 - -$134,000

I -$133,000 - -$0.01

-$0.01 - $0.01
$0.01 - $46,000

B > s46,001

Net Return-on-lnvestment
Trend Scenario

lgueqm

Anderson

Pickens
Greer
Greenwood
$648M
Cosﬂ at Year 2040




Net Return-on-Investment
Compact Scenario

Cuequn

Anderson

Greer
Net ROI
I -5909,000 - -$134,000
I -$133,000 - -$0.01
-$0.01 - $0.01
$0.01 - $46,000 $259M

B > 546,001 Cost at Year 2040




Net ROI

I 909,000 - -$134,000

I -$133,000 - -$0.01

-$0.01 - $0.01
$0.01 - $46,000

B > s46,001

Net Return-on-Investment
Rural Villages Scenario

Cuequn

Greer

$293M
Cost at Year 2040



Net Return-on-Investment
Corridors Scenario

Cuequn

Anderson

Net ROI

I 909,000 - -$134,000

I -$133,000 - -$0.01

-$0.01 - $0.01

$0.01 - $46,000 $309 M
I > $46.001 Cost at Year 2040




350,000

300,000

250,000

200,000

150,000

100,000

50,000

0

321,949

Trend

Projected Population Growth
2040, by Scenario

[cueqn

Compact

Rural

Corridors
Villages



350,000

300,000

250,000

200,000

150,000

100,000

50,000

0

321,949

Trend

321,949

Compact

Projected Population Growth
2040, by Scenario

[cueqn

321,949 321,949

Rural

Corridors
Villages !



$0

“$200M

~$400M

~$600M

~$800M

Trend

~$648M
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Local Government Costs and Revenues

Greenville Metro
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Net New Land Consumed
Existing Conditions
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Net New Land Consumed
Trend Scenario
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920 sq. mi.



Net New Land Consumed
Compact Growth Scenario
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sq. mi.




Net New Land Consumed
Rural Villages Scenario
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@ 135

sq. mi.




Net New Land Consumed
Corridors Scenario
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® 57

sq. mi.
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Regional Land Coverage
Upstate 2017

725 sq. mi.




Regional Land Coverage
Trend Upstate 2040
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Current Pop. 1,421,138
- New Pop. 321,849 (122% growth)
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Regional Land Coverage
Upstate 2017
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Charlotte Urban
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%, of Rhode Island Urban
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ifyou dom’t confront
the brutal facts,

they're going to
confront you! :

Facts Matter.
=

Jim Collins
Keynote address this morning
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Different Phases of a Region’s Growth Cycle

Growth Cycle

Stability Cycle

Reinvest Cycle

Decline Cycle

Where is your
community in the life
cycle?

What can you learn
from communities
ahead of you?

How do we appreciate
the position of others?
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Different Phases of a Region’s Growth Cycle

Rural Villages Scenario

Trend Development Scenario

o

e

o

We know the region will not all grow
in the same pattern, or at the same
time and intensity.

o

?

Compact Centers Scenario

Growth Corridors Scenario



Growth & Changes in Behavior

Increase in Density & Intensity

Increase in the Mix of Land Uses

Increase in Infrastructure Investments & Coordination



Growth & Changes in Behavior
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What Does This Mean for Local Decision-Makers?

You have the information & support
needed to influence change for how
the region grows & develops

« Take pride in the Upstate and « Stick with your vision &
protect the narrative that goals in the face of
makes it so great adversity

« Get what you want out of your * Think efficiencies — at all
plans, policies & ordinances levels — when building

(or change them) communities



What Does This Mean for Local Decision-Makers?

Capitalize on Strong Relationships
(and build new ones to0)

« Be an active member of « Recognize your role in the
the community-based region & get help where
regionalism movement in needed

the Upstate

 Find common ground &  Prioritize land (developed or
agree to disagree on undeveloped) as one of local
certain issues government’'s greatest assets



What Does This Mean for Local Decision-Makers?

Coordinate on Regional
High-Priority Infrastructure

* Recognize land use as * A ‘hot spot’ for current & future
the ‘demand side’ of development, remain efficient &
Infrastructure planning protect quality-of-life

* Protect the investments « Speak with one voice In the
once they are made region when advocating for new

Infrastructure
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Upstate South Carolina
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Panel Discussion

m‘th&top

Ten Counties. One Upstate. Stronger Together

Moderator:
Barry Nocks, Clemson University

Panelists:

Mark Farris, Greenville Area Development Corporation
Phil Lindler, Greenwood City/County Planning
Terence Roberts, Mayor, City of Anderson
Sue Schneider, Spartanburg Water

o

HTATTCHAT
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Closing Remarks

Y TEN

Ten Counties. One Upstate. Stronger Together

Hank McCullough
Chairman
Ten at the Top




